
T
he Corporate Volunteer Council of Atlanta’s 

(CVC) annual IMPACT Awards are once again 

shining a light on Atlanta’s spirit of volunteerism. 

In its 16th year, the IMPACT Awards are the only 

local program of their kind showcasing the chari-

table work of companies and their employees. 

These corporate citizens make a difference everyday by giving 

back to those in need. Their impact is not just financial, but an 

altruistic movement addressing some of Atlanta’s most pressing 

issues. In 2013, the IMPACT Awards finalists include 12 corpo-

rations. The categories and winners are: 

PROJECT IMPACT: This award is presented for a short-

term project that has been completed within one year and 

has achieved significant, measurable results. This year the 

winner is LexisNexis, which held its annual Windward 

Challenge 5K for Kids in September 2012. The goal of 

the 5K was to raise $75,000 to build a play space for 

children who are victims of domestic violence with 

nonprofit partner KaBOOM!. In March 2013, the 

new playground was built thanks to the generosity 

of those who supported the 5K, with LexisNexis 

leading the way. Employees contributed more 

than 875 employee volunteer hours to see this 

project through.

The finalist in the Project Impact category is 

Kaiser Permanente, which conducted seven 

monthly open-air farmers markets providing 

fresh produce for a low-income community. 

The goal of this initiative was to increase access 

to fresh fruits and vegetables for the homeless, 

underemployed or unemployed, children and 

seniors. During the June 9, 2012, event, Kaiser 

employees served 898 adults and 600 children. Over a 

seven-month period, they served a total of 6,790 adults 

and 4,400 children. 

SKILLS-BASED PROJECT IMPACT: This award recog-

nizes a skills-based volunteer project that has been completed 

within one year and has achieved significant, measurable results. 

With approximately 60 percent of its volunteer service consid-

ered skills based, Gas South is the winner of this award. Recent-

ly, the natural gas provider helped Atlanta-based nonprofit 

partner United Way better understand and leverage their donor 

base. Gas South negotiated with a third-party data-analysis 

provider to donate a free data append of the organization’s data-

base, a donation valued at $25,000. Five years of donor data was 

appended with demographics, lifestyle data, socioeconomic data 

and media preferences. Gas South experts then identified donors 

by year and size of contribution as well as donor attrition. The 

Gas South team also helped United Way identify and implement 

marketing campaigns to help grow donations Gas South’s sup-

port helped United Way increase revenue by more than  

47 percent among lapsed donors and secure $17,000 in addi-

tional revenue via direct mail over the prior year. 

The finalist in the Skills-Based Project IMPACT category is 

Deloitte, where 60 percent of volunteer hours logged are catego-

rized as skills-based. The professional services firm has worked 

with more than 30 Atlanta nonprofits providing capacity build-

ing and professional development sessions for non-

profit executives. 

BUSINESS-TO-BUSINESS PARTNERSHIP IMPACT: 

This award is presented to programs or projects that have collab-

orated with another business to achieve significant, measurable 

results. AutoTrader is the winner of this award for its exemplary 

work with key stakeholders, including Foster Care Support 

Foundation. By providing volunteerism that is crucial to the 

existence of partner programs, AutoTrader is raising aware-

ness about community commitment among employees and the 

public. In turn, the company’s work has resulted in thousands of 

children being helped during times of crisis. 

Balfour Beatty Construction is the finalist in the Business-
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to-Business Partnership IMPACT category for 

its work to embrace a culture of service and 

a servant mindset among its employees. The 

company’s approach to volunteerism offers 

employees an opportunity to make an impact 

in the community where they work and live. 

As part of its partnership with Arete Scholars 

Fund in support of Bright Futures Atlanta, 

Balfour Beatty employees work with ado-

lescents and families in Atlanta’s inner-city. 

Along with the company underwriting the 

expenses of four children, employees provide 

college resources for program participants. 

BUSINESS-TO-NONPROFIT PARTNER-
SHIP IMPACT: This award is presented to 

programs or projects that have collaborated 

with a nonprofit organization to achieve sig-

nificant measurable results. AGL Resources 
Inc./Atlanta Gas Light Co. is the winner of 

this award for its partnership with Atlanta 
Habitat for Humanity. Atlanta Gas Light 

provides dollars and manpower to support 

Habitat projects as well as resources to the 

organization’s clients. The 12-year partnership 

includes participation by Atlanta Gas Light’s 

CEO and senior vice president.

The finalist in the Business-to-Nonprofit 

Partnership IMPACT category is Bank of 
America for its four-year partnership with 

Operation Hope. To date, Bank of America 

volunteers have provided more than 6,000 vol-

unteer hours in financial literacy to more than 

3,000 students. 

IMPACT CORPORATE VOLUNTEER PRO-
GRAM OF THE YEAR: This award honors 

exemplary corporate employee volunteer pro-

grams that effectively integrate volunteerism 

into the company’s business culture. 

In the Small to Medium Business Cat-
egory (up to 999 employees), Kilpatrick 
Townsend LLP is the winner. Established 

in 2004, the law firm’s employee volunteer 

program (EVP) includes Volunteer Councils 

in each office that plan and execute volunteer 

projects. In 2012, 51 percent of the Atlanta 

office volunteered in at least one volunteer 

project, a 20 percent increase over 2011. Addi-

tionally, 93 percent of eligible Atlanta employ-

ees participated in skills-based volunteer 

efforts and contributed services valued at $5.3 

million. In 2012, employees executed 23 vol-

unteer projects in Atlanta and 252 volunteers 

logged 1,200 hours to help 15 nonprofits.

The finalist in the Small to Medium Busi-

ness Category is Jabian Consulting. In 2009, 

the company created an employee-led and 

funded nonprofit charitable foundation, 

Jabian Cares, focused on volunteerism, leader-

ship and financial support in the local com-

munity. Jabian Cares also provides consultants 

with opportunities to help nonprofits with 

skills-based projects. Currently, 90 percent of 

employees in the Atlanta office participate in 

volunteer efforts. 

In the Large Business Category (1,000+ 

employees), the winner is Cisco. Civic coun-

cils comprised of employee champions man-

age the company’s EVP activities. Councils 

plan volunteer projects, develop nonprofit 

partnerships, roll out product donation pro-

grams, and work towards cash grant-making 

— all custom-fit to the needs of the local 

community. In support of Cisco’s global hun-

ger relief campaign, the company brought 

together more than 60 employees to assemble 

more than 6,000 cans of food over four days 

in a project called “Can-Hunger.” In 2012, 

Cisco’s corporate focus is increasingly STEM 

education-based. Currently, 40 percent of 

Cisco’s Atlanta-based employees participate in 

its EVP. 

The finalist in the Large Business Catego-

ry is Bank of America, where the associate 

volunteer program is based on the founda-

tion of “doing the right thing” for customers 

and communities. The program provides 

opportunities for associates at all levels to 

select and lead community outreach proj-

ects and participate in events that drive 

improvement of a community’s quality of 

life. In addition, many lines of business are 

championing volunteerism as an opportu-

nity for team building, skills development 

and community contribution. Currently, 

39 percent of bank employees participate in 

company-led volunteer activities. nnn
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C orporate civic engagement is quickly 

becoming a business imperative. Stra-

tegically designed volunteer programs 

direct human and financial resources toward 

causes where they can make a meaningful 

impact while improving consumer, employee 

and shareholder relations. 

The Corporate Volunteer Council of 
Atlanta (CVC) delivers business results by 

supporting members in their strategic com-

mitment to workplace volunteerism and 

civic engagement. Since 1992, the CVC of 

Atlanta has been bringing together busi-

ness professionals who are passionate about 

volunteerism so that they may share best 

practices, strengthen community investment 

strategies and make a difference through 

service. 

I hope you will enjoy reading this special 

update about what CVC of Atlanta members 

are doing to enhance and improve Atlanta. 

We invite you to join us today to connect, 

inspire and impact at www.cvcofatlanta.org.

Sincerely,

Cheryl B. Kortemeier

Executive Director

WELCOME

A s the economy improves and employ-

ment options grow, dynamic compa-

nies with robust Employee Volunteer 

Programs (EVPs) are coming out ahead. 

Corporate Volunteer Council of Atlanta 

(CVC) members recognize the value of vol-

unteering and have seen firsthand how it can 

help attract, challenge, retain and engage their 

workforce. 

At Turner Broadcasting System Inc., 
volunteerism raises the company’s profile 

in the community and perks like Volunteer 

Release Time and Employee Volunteer Grants 

keep employees happy, says Betsy Holland, 

Turner director of corporate responsibility 

and civic affairs. Skill-based volunteering, a 

cornerstone of Turner’s volunteer program, 

also helps employees develop areas of exper-

tise and gain recognition among company 

leaders. 

“Volunteerism has a direct impact on the 

company’s success as the Turner Voices pro-

gram targets innovative youth programs that 

are producing the next generation of Turner 

leaders,” Holland said. 

At Kilpatrick Townsend & Stockton LLP 
the commitment to volunteerism begins at 

orientation. In 2012, the law firm’s Atlanta 

Volunteer Council, composed of attorneys 

and staff who plan volunteer initiatives, orga-

nized a yearlong marketing campaign in part-

nership to encourage 50 percent of the office 

to volunteer. The firms organized 14 in-office 

projects to make it easier for busy profession-

als to participate.

“This increased engagement by 20 percent. 

Volunteer Councils in other offices are adopt-

ing similar ideas due to the success of this 

campaign, thus increasing awareness of their 

EVP firmwide,” says Kara Lewis, Kilpat-

rick Townsend senior community relations 

administrator.

 At Bank of America, the commitment to 

corporate social responsibility (CSR) is a  

strategic part of doing business globally. 

“By partnering with our stakeholders, we 

create value that empowers individuals and 

communities to thrive and contributes to the 

long-term success of our business,” said Geri 
Thomas, Bank of America Georgia president. 

Wells Fargo & Co. uses its volunteer pro-

gram to makes its national brand felt on a 

local level. With approximately 5,000 Atlanta 

employees, Wells Fargo’s volunteering team 

boasts about 1,400 members — about a quar-

ter of its local workforce. 

“We are only as successful as the com-

munities that we serve,” says Jeffrey Wolff, 
co-president of the Atlanta chapter of Wells 

Fargo volunteers. 

AT&T Inc. believes when employees are 

actively engaged, there is a significant positive 

impact on the overall well-being of the com-

pany. In 2012, AT&T employees and retirees 

in Georgia donated more than 290,000 hours 

of personal time to community outreach 

activities — worth more than $6.5 million.

Accounting firm CohnReznick LLP 

believes that employee volunteer programs 

help foster new and stronger relationships 

between employees. Principal Brett Weal 
adds that volunteer programs offer employees 

proof that the company cares about more 

than making a profit, which helps workers feel 

more positive about the company. 

Cisco Systems Inc.’s EVP activities focus 

on education, critical human needs and com-

munity leadership and are managed by “civic 

councils” made up of employee volunteer 

champions. “By leveraging existing company 

resources and fostering new enthusiasm for 

giving back, our civic councils create mean-

ingful change at the local level while tying 

into corporate-wide business objectives,” says 

Connie Jackson, Cisco program manager of 

community relations. nnn

VALUE OF EMPLOYEE VOLUNTEER PROGRAMS
Why are EVP programs 
important? 
n Improves corporate image and 
relations with stakeholders through 
positioning as a leader in giving back 
at the local and national level. 

n Develops and enhances employees’ 
professional and leadership skills. 

n Supports specific business  
functions, most often in the areas  
of human resources and external  
relations.
Source: Business4Better Thought Leadership Report:  
Volume 1

By Giannina Smith Bedford
CONTRIBUTING WRITER

Turner Broadcasting System Inc.’s Leadership Unplugged engages more than 120 employees to teach 80 
students about media literacy. 

AGL Resources employees clean up the Atlanta 
Beltway by removing wild overgrown bamboo.

PH
O

TO
S

/S
PE

C
IA

L

S
PE

C
IA

L

� Continued from page 1



A t The Home Depot, we prefer to let our 

actions speak for us, and the primary 

way our associates say “thank you” to 

our communities is through volunteerism. 

Each year, thousands of our associates vol-

unteer through the Team Depot program to 

improve the homes and lives of our neighbors 

by investing their sweat equity. For nearly 

35 years we’ve donated our time, talents and 

products to give back to our communities. 

Since 2011, nationally we’ve focused volun-

teer efforts, as well as more than $50 million, 

to ensure that every veteran has a safe place 

to call home. In Atlanta, we’ve supported 

organizations, such as the Salvation Army, 

the United Way Vets Connect, Quest 35 and 

the Veterans Empowerment Organization, 

that provide both transitional and permanent 

homes to our neighbors who have served in 

the military to protect all of us, and 

we’ve have been proud to volun-

teer side-by-side with veterans to 

improve the places where they live. 

We have also partnered with the 

Atlanta History Center to create a 

Veterans Memorial Park.

We know, however, that it takes 

a wide range of efforts to make 

Atlanta the thriving city it is. With 

60 stores and nearly 20,000 asso-

ciates in Atlanta, we care deeply about the 

success of the city and its residents. Because 

of this, we support a variety of nonprofit orga-

nizations that focus on the arts, education, 

health and economic development. Over the 

last six years, the Foundation has invested 

more than $35 million in more than 1,000 

nonprofit organizations in Atlanta.

We bring the leadership of 

many of these amazing Atlanta 

nonprofits together through our 

Building Community Network, 

in partnership with the Georgia 

Center for Nonprofits. The meet-

ings give the Network members 

the chance to share best practices 

and find opportunities to collabo-

rate to better serve the communi-

ty. The group includes the leaders 

of more than 100 local nonprofit organizations 

as diverse as Meals on Wheels,  

Children’s Healthcare of Atlanta, Project Open 

Hand, Odyssey Family Counseling Center, 

TechBridge, The Shepherd Center Foundation 

and Gateway Center. These leaders recently 

joined us for a day of volunteerism at The 

Frazer Center, which offers education-based 

programing for children and adults with and 

without developmental disabilities. Together 

with Team Depot volunteers, the Building 

Community Network members rolled up 

their sleeves to build a deck, construct raised 

garden beds and complete critical landscaping 

projects. At the end of the day, everyone was 

proud to have come together to let their time 

and hard work show their appreciation for the 

contributions of The Frazer Center. 

The Home Depot Foundation is proud to 

partner with the Corporate Volunteer Council 

of Atlanta (CVC), an organization that brings 

the corporate community together to better 

our community. The CVC provides a place to 

share ideas, compare and contrast outcomes 

and learn about new nonprofit partners,  

truly extending our reach. I encourage  

you to extend your own reach by  

learning more and becoming a member  

at www.cvcofatlanta.org. nnn 
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CONGRATS
Generosity of Spirit is an important part of our 

corporate culture. We have always focused on giving 
back to the communities we live in and serve. 

Today, we salute all of your hard work 

and commitment to volunteerism. 

Congratulations to the  

Corporate Volunteer Council of Atlanta

and the 

2013 Impact Award winners!

atlantagaslight.com

S everal CVC companies have taken 

the pledge of A Billion + Change, a 

national campaign to mobilize bil-

lions of dollars of pro bono and skill-based 

volunteer services from corporate Amer-

ica by 2013. From Alston & Bird LLP to 

Deloitte LLP, companies are pledging skills 

and talent to build nonprofit capacity and 

address critical needs at home and around 

the world. 

In 2012, Alston & Bird attorneys firmwide 

dedicated 53,522 hours of pro bono legal 

services. A founding sponsor of A Billion + 

Change, Deloitte & Touche has committed 

$110 million over six years. In Atlanta, the 

firm has provided more than $2.4 million in 

pro bono and skilled volunteer services. 

“By investing in skilled volunteering, the 

business community can make an even bigger 

impact on social issues critical to our com-

munity’s economic recovery and overall well-

being,” said Deloitte’s Atlanta/Birmingham 

Managing Partner Ed Heys. 

Since 2011, more than 250 companies have 

taken the pledge, committing an estimated 

$1.9 billion worth of services. The aim is to 

seek 500 companies to join the effort, which 

is housed and managed by the Atlanta-based 

Points of Light. For more information, visit 

www.abillionpluschange.org. nnn

PLEDGING 
A BILLION  
+ CHANGE

By Giannina Smith Bedford
CONTRIBUTING WRITER
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W hile looking for ways to develop 

or grow their Employee Volunteer 

Programs (EVPs), many companies 

have turned to the Corporate Volunteer 
Council of Atlanta (CVC) for help, finding 

a supportive network of Atlanta companies 

making an impact in the local community. 

From building partnerships and gaining ideas 

to simply making new friends, CVC members 

have a myriad of success stories to tell.

“The CVC of Atlanta has worked hard to 

provide members and member companies 

with the knowledge, resources and ability to 

help create effective partnerships in Atlanta,” 

said Maurice Baker, manager of community 

relations at Georgia Natural Gas. “Over the 

past decade, the CVC has brought business 

together with nonprofits, academia, govern-

ment, task-force commissions and significant 

thought leaders.” 

 Using the CVC and the training it has 

provided as a model for cooperation, Georgia 

Natural Gas invited a number of companies 

and organizations, including Novare Manage-

ment, a major residential and commercial 

developer in Atlanta; the Midtown Alliance; 

and ePlanet eWaste, an electronics recycling 

company; to participate in a 2013 Earth Day 

electronics recycling effort.

Gas South Community Relations Coor-

dinator Wakeeta Rosser believes her CVC 

membership has been an invaluable tool in 

trailblazing the formation of an EVP at Gas 

South. Through the CVC, Rosser brainstormed 

ideas in the field of community engagement 

and was encouraged by the guidance she 

gained from CVC board members as well as 

two CVC members who served as mentors. 

“They both took time to meet with me 

and understand what I was trying to accom-

plish, what my goals were and in turn gave 

me some guidance on how to achieve them,” 

Rosser said. “They assisted me in identifying 

specific areas to focus on and encouraged me 

to put together a five-year strategy plan with 

the goal of providing measured results to the 

company.”

The CVC has also aided Rosser in connect-

ing with mentors who understand her daily 

responsibilities and help her identify areas of 

improvement. 

“Access to the right people is priceless and 

I am indebted to the CVC for providing the 

platform to make connecting with other  

professionals an easy task,” she said. 

The Home Depot Foundation also values 

the organization’s role in its corporate volun-

teer program. Heather Pritchard, The Home 

Depot Foundation’s manager of national 

partnerships and Atlanta Hometown Giving, 

credits the CVC with giving the foundation 

a greater understanding of different philan-

thropic companies in Atlanta and the role 

they play in corporate volunteerism. 

“The CVC presents great ways to network, 

share ideas and learn of new opportunities. 

Working collaboratively and bringing every-

one together strengthens the corporate phil-

anthropic community,” Pritchard said. 

Through its CVC membership, McGuire-
Woods LLP has gained a greater appreciation 

for volunteerism as a business strategy, said 

Hilary “Hil” Jordan, Atlanta office managing 

partner. Through a variety of service projects, 

from charity walks and office blood drives, 

the law firm has not only given back to the 

community, but also seen an increase in team 

spirit and pride as well as business develop-

ment and networking. 

“A robust program of community service 

has had immeasurable benefits and far- 

reaching impact for the Atlanta office of 

McGuireWoods,” Jordan said. 

After winning the CVC’s IMPACT Award 

in 2012, Turner Broadcasting System Inc. 
gained wider recognition for its employee vol-

unteer program and community involvement, 

said Betsy Holland, Turner director of corpo-

rate responsibility and civic affairs. The com-

pany also benefited from CVC membership by 

being able to benchmark, share ideas and learn 

lessons from the challenges fellow CVC mem-

bers face. Getting involved on CVC commit-

tees also gives employees valuable development 

opportunities, Holland adds. 

Whether looking to brainstorm ideas,  

learn best practices or simply what Atlanta 

corporations are doing to make a difference, 

the CVC provides an ideal forum in which  

to do it. nnn
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SUCCESS STORIES FROM CVC MEMBERSHIP
By Giannina Smith Bedford
CONTRIBUTING WRITER What have you gained 

from your membership?
n Volunteerism support and best 
practices

n Leadership and business skills

n Improved ability to foster change 
in the business community toward 
volunteerism

n Education about corporate volun-
teering trends, resources and expertise
Source: CohnReznick LLPOn 2013 Earth Day, Georgia Natural Gas brought 

together several organizations to tackle elec-
tronics recycling. 
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Like the Corporate Volunteer

Council of Atlanta, Cox 

Enterprises is committed to 

creating a positive impact on 

those around us. We are proud 

to sponsor the 2013 IMPACT 

Awards and salute this year’s 

winners. We’re all connected.

c o x i n c . c o m

empower

We are honored to be recognized as an Impact Award 
finalist in the Skills Based Volunteer Category.

To learn more, visit gas-south.com or call 1-866-563-8129

We Make One.
Kilpatrick Townsend is committed to making an IMPACT 
throughout our great city. We are proud members of the 
Corporate Volunteer Council of Atlanta.

ATLANTA 

AUGUSTA

CHARLOTTE

DENVER

LOS ANGELES

NEW YORK

RALEIGH

SAN DIEGO

SAN FRANCISCO     

SEATTLE

SHANGHAI

SILICON VALLEY

STOCKHOLM

TOKYO

WALNUT CREEK

WASHINGTON D.C.

WINSTON-SALEM

www.kilpatricktownsend.com

Corporate Volunteer Council of Atlanta 

(CVC) members are working to improve 

pervasive issues in the metro Atlanta com-

munity. From poverty and homelessness to 

developing the next generation, CVC com-

panies are not simply looking for a way to 

volunteer, but instead are committing their 

time and energy to make a real difference in 

issues that matter. 

YOUTH DEVELOPMENT
Balfour Beatty works to positively impact 

the lives of middle- and high school-aged 

children through the nonprofit organization 

Bright Futures. Over the past three years, 

the commercial construction company has 

worked with children in the Grove Park 

community of Atlanta helping them obtain 

access to good education through financial 

contributions and mentorship. Since 2011, 

Balfour Beatty has provided $125,000 to 

Arete Scholars Fund, a state-approved 

Student Scholarship Organization (SSO) 

that administers the Georgia Tuition Tax 

Credit Scholarship Program for low-income 

families. Through the support of this fund, 

Bright Futures educates 21 children at its 

Academy and provides additional support 

through an after-school program serving 35 

children for approximately 65 to 70 hours 

per week. The funds donated by Balfour Beat-

ty cover four student scholarships to Bright 

Futures Academy, with 17 of the 21 students 

supported through other funding provided 

by the SSO. Some of Balfour Beatty’s other 

youth-related charitable involvements include 

hosting an annual Christmas party at Bright 

Futures and organizing cookout celebrations 

for student achievements throughout the year. 

As the Bright Futures program expands to 

serve more children in the Bankhead neigh-

borhood, Balfour Beatty has stepped in to 

renovate classroom facilities. 

For the second year in a row, Bank of 
America donated $100,000 to Mayor Kasim 

Reed for the city’s workforce development 

program. The grant funds summer jobs for 

50 Atlanta teens. Additionally, five teens 

served as interns in the Student Leaders 

program and another 12 were employed 

as interns in banking centers. The bank 

also promotes and encourages financial 

education through a grant to the Georgia 
Council for Economic Education (GCEE), 

its support of Junior Achievement and its 

grant to CredAbility. The GCEE grant helps 

fund the organization’s Stock Market Game 

for students across Georgia. Each spring 

and fall semester for 10 weeks, elementary 

through high school students play the Stock 

Market Game, starting off with a hypotheti-

cal portfolio of $100,000 and researching 

publicly traded companies on the Internet, 

reading business publications and crunch-

ing the numbers to select stocks. The game 

is designed to give Georgia teachers a tool 

for helping students develop an understand-

ing of how private enterprise works and the 

larger economic forces that affect everyone’s 

financial circumstance. 

Cisco Systems Inc. is one of the three 

corporate founding partners of the US2020 

initiative driven by the White House and 

introduced in early 2013. US2020 is aiming 

to mobilize 1 million science, technology, 

engineering and math (STEM) mentors by 

2020, with member corporations working 

toward having 20 percent of their STEM 

workforce volunteering at least 20 hours 

annually by 2020. The ultimate goal is for 

these mentored students to have access to 

career opportunities they might never  

have considered, which will help fill the 

STEM jobs of the future that keep the U.S. 

economically competitive.

Cox Communications Inc. hopes to 

empower the next generation with the skills 

needed for a sustainable future. Through 

its Cox Chamblee High School Mentoring 

program, which has been active for more 

than 20 years, the Atlanta-based company 

connects its employees with Chamblee High 

School students. Cox employees dedicate 

at least one hour a week to visit their men-

tees and participate in programming such 

as Teen Conflict Resolution, College and 

Careers, an Annual Teen Summit and the 

CVC COMPANIES FOCUS 
ON EMERGING ISSUES

By Giannina Smith Bedford
CONTRIBUTING WRITER

A Cox Communications Inc. employee mentors a student at Chamblee Charter High  School. 
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Congratulations to the 
Corporate Volunteer Council  
of Atlanta and the 2013  
IMPACT Award Winners.

Newell Rubbermaid is a consumer and commercial products 

company that touches the lives of people where they live, learn, 

work and play. Our brands matter to consumers around the 

world by making daily lives more convenient and comfortable. 

Known for innovation and quality, we offer a range of products, 

including baby gear, storage solutions, gourmet cookware, 

writing instruments and tools.    

Through Investing in Community we 

harness the philanthropic efforts of 

our employees and brands to make a 

positive impact on the communities 

in which they live and work. 

Visit newellrubbermaid.com to  

learn more today.

CohnReznick is an independent 
member of Nexia International

©2013 Bank of America Corporation | AR9E9C35

When the community works 
together, the community works.
Thanks to you, things are getting done. Thanks to you, the world’s a better 

place. Thanks to you, the lives of real people are being changed for 

the better.
 
Bank of America is pleased to support the Corporate Volunteer Council of 

Atlanta for their active community involvement. And thank you for being an 

inspiration to us all.

Visit us at bankofamerica.com

David J. Sencer CDC Museum trip as well 

as a Cox-Chamblee Inaugural Service Day. 

The program also includes a Cox Chamblee 

Awards Ceremony, which includes the annual 

scholarship awards. Cox’s effort in developing 

youth opportunity also includes a mentoring 

program at Woodland Elementary with Big 

Brothers Big Sisters. In 10 years Cox has given 

more than 7,000 hours of mentorship.

Georgia Power Co.’s Citizens of Georgia 

Power, a statewide service organization, 

manages several charities that support 

youth. The Educational Loan Fund Inc. pro-

vides interest-free tuition loans up to $8,000 

for the college-aged sons and daughters of 

Citizens of Georgia Power members. In a 

typical year, the Educational Loan Fund 

dispenses some $80,000 to $100,000 in 

tuition loans to hardworking students. The 

organization also supports Electric Kids, a 

charity founded in 1991 to help the children 

of deceased or disabled Georgia Power or 

Southern Co. employees based in Georgia. 

In 2012, the charity provided $77,600 to 

recipients. 

Novelis Inc. has made a commitment to 

improve the nation’s STEM education by 

partnering with FIRST (For Inspiration and 
Recognition of Science and Technology) 
Robotics International. FIRST Robotics 

works with students from elementary to high 

school age to encourage math and science 

education through hands-on experience 

and competition, including competitions to 

build robots. Along with monetary contribu-

tions, Novelis supports FIRST by sponsoring 

14 robotic competition teams worldwide. 

Kell High School and Walton High School, 

both located in Atlanta, are two Novelis-

sponsored teams that recently competed in 

the Peachtree Regional Competition, spon-

sored by Novelis, in Atlanta. Throughout the 

entire process of building and competing, 

Novelis employees served as mentors, help-

ing students see the importance of STEM 

education and the real-world jobs available. 

Both teams were awarded the Chairmen’s 

Award, FIRST’s most prestigious award, and 

competed at the robotics world champion-

ship in St. Louis on April 26, 2013.

Like many CVC members, Turner Broad-
casting System Inc. understands the crisis 

faced by the education system and the future 

workforce being unprepared to meet the 

demands of the 21st century workplace. 

Turner is facing these challenges through 

innovative youth programs, high school 

education and mentoring opportunities. 

Whether mentoring with Boys and Girls’ 

Youth of the Year or leading a workshop 

with Turner Voices in Technology, Turner 

volunteers are making an impact on young 

people’s lives and working to open the door 

for future opportunities. Funding for the arts 

also continues to be a problem; according 

to the National Assembly of Arts Agencies, 

government funding for the arts this year in 

the Peach State was $574,268, or 6 cents per 

resident. As a result, Turner works to support 

new and emerging artists as well as innovative 

arts programming and youth development 

programs in creative fields. 

Wells Fargo & Co. uses its banking acu-

men to educate young adults on their financ-

es. Through its Hands On Banking program, 

Wells Fargo partners with local nonprofits to 

host workshops and events relating to per-

sonal finances. Recently the bank partnered 

with the Milton Better Together volunteer 

committee to host a free finance workshop 

for teenagers in Milton. Teenagers, and even 

their parents, were taught banking basics to 

help steer them on a path to financial success. 

“We try to partner with as many people as we 

can to get the word out about financial educa-

tion,” said Jeffrey Wolff, co-president of the 

Atlanta chapter of Wells Fargo volunteers. 

POVERTY
Balfour Beatty takes its passion for help-

ing low-income families to heart. Through 

its partnership with The Center for Family 
Resources (CFR), the construction com-

pany is helping low-income families in Cobb 

County with employment, education and 

housing services as well as leadership devel-

opment programs, mentoring opportunities, 

and temporary financial and food assistance. 

Each fall, Balfour Beatty’s Atlanta office par-

ticipates in CFR’s “Thanks for Giving” food 

drive, which allows families in crisis to enjoy 

holiday traditions at Thanksgiving. 

“CFR is an organization my colleagues 

and I are proud to support,” said Rhonda 
Kelly, CCIP administrator, who leads Bal-

four Beatty’s team of volunteers each year. 

“They provide families with the resources to 

survive hard times and land back on  

their feet.”

Balfour  Beatty employees gather around the food items collected to benefit  
The Center For Family Resources’ “Thanks for Giving” program. 

� Continued on next page
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Georgia Natural Gas® is a proud sponsor of the IMPACT Awards, 
recognizing outstanding achievements in corporate volunteerism.

VISIT ONLYGNG.COM

WE CAN ALL
MAKE A DIFFERENCE

© 2013 Georgia Natural Gas 9/2013

Cbeyond is proud to support the 
Corporate Volunteer Council of Atlanta 
and the 2013 IMPACT Awards.

CBEYOND.COM

In its effort to fight suburban poverty, 

Bank of America awarded a $200,000 

Neighborhood Builders grant to North  
Fulton Community Charities (NFCC). The 

funds were used to launch a Mobile Out-

reach Program to provide emergency assis-

tance services to people living in the Roswell, 

Mountain Park, Alpharetta, Johns Creek and 

Milton areas of Fulton County. NFCC pur-

chased a van equipped with an office, wait-

ing area and storage area for non-perishable 

food. Today, the Mobile Outreach Program 

travels to accessible locations and provides a 

variety of services, including food and finan-

cial assistance. With public transportation 

being very limited in parts of North Fulton 

and some residents having difficulty getting 

to NFCC’s Roswell center, this Mobile Out-

reach is helping reach the needy in their own 

communities. 

The Conyers chapter of the Citizens 

of Georgia Power help feed the hungry 

through Rockdale County’s Emergency 

Relief food bank canned food drive and 

by growing and distributing freshly grown 

fruits and vegetables. “Canned goods are a 

blessing to many of these families, but we 

wanted them to have the nutritional value 

of fresh fruits and vegetables,” said Lee 
Cronan, retired Metro East principal engi-

neer and president of the Conyers chapter of 

Citizens of Georgia Power. “There is such a 

need to feed hungry families.” To offset some 

of the need, Master Gardening Extension 

Volunteer (MGEV) and Citizens of Georgia 

Power member Larry Ward wanted to do 

more. Ward, along with additional MGEVs,  

started “Plant A Row for the Hungry” to 

provide fresh, locally grown vegetables to  

the hungry. 

The Home Depot Inc. is focused on 

giving to organizations that enhance the 

quality of life for neighborhoods. Projects 

include work with Veterans Empowerment 

Organization of Georgia, National Church 

Residences and Quest 35 Housing, which 

aims to develop and implement affordable/

supportive housing communities that service 

the special needs homeless and low-income 

populations.

HOMELESSNESS
In a partnership with the Atlanta Mission, 

Balfour Beatty’s Atlanta office supports an 

organization providing emergency shelter, 

residential discipleship, job attainment and 

transitional housing to Atlanta’s homeless. 

Jim Taylor, president of Balfour Beatty’s 

Military/Multifamily Housing division, and 

Al Petrangeli, president of Balfour Beatty’s 

Georgia division, made the decision to part-

ner with the Atlanta Mission more than a 

year ago, and each quarter employees have 

the opportunity to prepare and/or serve 

lunch at The Shepherd’s Inn at the Atlanta 

Mission. What’s more, employees not only 

prepare and serve food to nearly 500 home-

less men each quarter, they also enjoy fel-

lowshipping with them as they eat. “We are 

always overwhelmed by the spirit of humility 

and thankfulness these men show,” Tay-

lor said. “Serving at The Shepherd’s Inn is 

always a humbling experience.”

CohnReznick LLP organizes a volunteer 

program with The Atlanta Day Shelter 
for Women and Children, a 29-year-old 

organization providing services to the home-

less. The firm’s first initiative was a coffee 

drive where employees provided the shelter 

with enough coffee to keep cups full for 

more than six months. The firm also hosts 

breakfast at the shelter each month, feeding 

about 40 to 50 women and children and up 

to 90 during colder months for the morning 

meal. As part of its work with the shelter, 

CohnReznick also recently put together a 

Back-to-School Backpack drive for under-

privileged children. “The appreciation that 

we get from the women and children that we 

serve is an unforgettable experience,” said 

CohnReznick principal Brett Weal.

Every March for the past four years, Wells 
Fargo & Co. has offered assistance to the 

homeless in Atlanta. Through its team mem-

bers, the bank identifies a shelter in each of 

its four metro Atlanta regions where employ-

ees go to volunteer. Along with providing a 

hands-on way to help the homeless in Atlanta, 

the effort also familiarizes Wells Fargo 

employees with various shelters in the city. “It 

not only give them an opportunity to go to 

the shelter that year, but they are becoming 

familiar with several shelters already in the 

last three or four years in their area that they 

might not have been aware of,” said  

Sue Williams, Wells Fargo community  

affairs manager. nnn

CohnReznick LLP employees serving breakfast at The Atlanta Day Shelter for Women and Children. 

� Continued from previous page
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WORKING TOWARD 
A BETTER GEORGIA

Electricity isn’t the only power we 
give Georgia. Across our state, 
thousands  o f  Georg ia  Power 
employees and retirees are helping 
out in their communities.
 
In fact, every year they volunteer 
more than 100,000 hours.
 
Georgia Power, A Citizen Wherever 
We Serve.

georgiapower.com

King & Spalding 
congratulates
the CVC of Atlanta 
and the 2013 IMPACT 
Award winners. 

www.kslaw.com

M embers of the Corporate Volunteer 
Council of Atlanta (CVC) have 

something in common and it’s more 

than being responsible members of the cor-

porate world. What binds them together is 

the desire to make a real impact in the lives 

of people. Whether it’s building a house for a 

single mother or providing Christmas gifts for 

the less fortunate, CVC companies are trans-

forming the lives of others through generosity 

and kindness. 

For Brian Ortiz Moreno, an AT&T Inc. 
network operations manager in Georgia, his 

company’s “It Can’t Wait” campaign aimed 

at ending texting while driving holds signifi-

cant importance because his son was killed 

in a texting accident. The campaign aims to 

educate employees, customers and the gen-

eral public about using wireless devices safely 

while driving. 

“[Moreno] has made this drive a personal 

passion to end texting while driving,” said 

Bob Corney, AT&T public affairs. “Brian 

partnered with the Black and Latino Council 
of America to educate members about the 

problem and to encourage them to take the 

pledge never to text and drive.”

Kilpatrick Townsend & Stockton LLP is 

also directly impacting human lives. In the 

fall of 2012, the law firm partnered with client 

DPR Hardin Construction on the first day of 

a Habitat for Humanity build, lending a hand 

to a single mother of two. 

In its effort to help revitalize the community, 
Bank of America pledged to make up to 1,000 

homes available nationwide through property 

donations to military veteran-support charities 

and other nonprofit, community-based orga-

nizations. In March 2013, retired Sgt. Adam 

Egli — who was injured while deployed in Iraq 

in 2007 — and his family received the keys 

to their new home in Dacula, Ga. The dona-

tion was possible through a partnership with 

the Military Warriors Support Foundation’s 

Homes4WoundedHeroes program.

Providing housing for individuals in need 

is also a big focus area for Georgia Power Co. 
Its Georgia Power Family House Inc. provides 

inexpensive, temporary lodging for its employ-

ee and retiree families who must travel long 

distances for medical treatment in Atlanta. 

Citizens of Georgia Power, the company’s 

statewide service organization, sponsors, man-

ages and operates two facilities that provided 

more than 320 nights of lodging in 2012.

Knowing that during the holiday season 

many children go without, CohnReznick LLP 

decided to launch its inaugural Angel Tree in 

2013. The accounting firm received donations 

totaling close to $1,700 and used the funds  

to purchase gifts and created a Christmas  

celebration for 19 children at a local  

apartment complex. 

“The amount of joy that filled the room 

when we delivered the presents was over-

whelming,” said CohnReznick principal 

Brett Weal.
Novelis Inc. is going into schools to make a 

positive mark on the next generation. In 

October 2012, the global aluminum company 

held its inaugural One Novelis Volunteer 

Month. Novelis’ Atlanta and Kennesaw offices 

joined forces for Hands On Atlanta Day, help-

ing renovate Finch Elementary, an inner city 

school in Atlanta. The 140 volunteers complet-

ed projects to enhance the safety of the school 

and foster a better learning environment. 

Along with providing scholarships for mid-

dle- and high school children through Bright 

Futures, Balfour Beatty provides college 

dorm supplies. A recent beneficiary was Bright 

Futures Academy graduate Andrea Freeman, 

who is now attending Georgia Southern  
University. 

Balfour Beatty also impacted the lives of 

low-income families at The Center for Fam-
ily Resources’ (CFR) Cambridge Woods 

apartment complex, which was in dire need 

of repair. Balfour Beatty employees replaced 

the gutters on all the buildings, installed new 

columns to support second-story walkways 

and replaced rotted wood, among many other 

updates. In recognition of Balfour Beatty’s 

generosity, CFR presented the company with 

its 2013 “Founders Award,” which honors a 

company, organization or individual who best 

exemplifies the work and mission of CFR.

“Few things have a greater effect on quality 

of life than one’s home and neighborhood,” 

said Jim Taylor, president of Balfour Beatty’s 

military/multifamily housing division. nnn

CVC EFFORTS MAKE 
REAL HUMAN IMPACT

By Giannina Smith Bedford
CONTRIBUTING WRITER VOLUNTEERING  

BY THE NUMBERS
 
COX COMMUNICATIONS INC.
n Built 17 houses with Atlanta 
Habitat for Humanity, providing more 
than 47,000 volunteer hours since 
1994.

ALSTON & BIRD LLP
n In 2012, attorneys firmwide 
dedicated 53,522 hours of pro bono 
legal services.

DELOITTE LLP
n Provided more than $2.4 million 
in pro bono and skilled volunteer 
services in Atlanta.

THE HOME DEPOT FOUNDATION
n Donated more than $35 million 
to 1,000 nonprofit organizations in 
Atlanta over the past six years. 

NOVELIS INC.
n In October 2012, more than 1,400 
employees, families and friends volun-
teered more than 6,750 hours.

GEORGIA POWER CO.
n Approximately 3,500 employees 
and 2,400 retirees donate more than 
126,000 hours of volunteer time 
annually.
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Atlanta Business Chronicle
applauds the Corporate

Volunteer Council of Atlanta
for your dedication to making

a positive IMPACT on the
Atlanta community.

Visit us at www.atlantabusinesschronicle.com 
to become a print and digital subscriber and to 
sign up for our two daily breaking news e-mails 
— the Morning & A� ernoon Editions

proud 
to be 
connected

AT&T is honored to support the 
Corporate Volunteer Council.  
AT&T is investing in our Georgia 
communications networks, our 
people and local communities—all 
of which contribute to Georgia's 
economy and quality of life.

© 2013 AT&T Intellectual Property. All rights reserved. 

COMMITTED TO COMMUNITY

Here’s to those who wear their well-worn shirts with pride.
Nothing symbolizes AutoTrader.com’s commitment to community like a faded green t-shirt. Earned and respected, it’s a 
sign of teamwork, compassion and dedication to making great things happen in our communities.

Congratulations to this year’s IMPACT Award nominees and winners. We’re happy to support the Corporate Volunteer 
Council of Atlanta and all those who proudly wear their well-worn volunteer shirts.

13_Q3_064 - CR 5x3.5 Impact Award Ad_Final.indd   1 8/14/13   2:21 PM

BIGGER THAN BOOKS, 
BIGGER THAN DECATUR
MORE THAN 80,000 PEOPLE JOINED THE HIGH MUSEUM  
OF ART, ALLIANCE THEATRE, & CENTER FOR PUPPETRY 

ARTS FOR THE INAUGURAL LAUNCH OF art|DBF.  
 IMAGINE THE IMPACT THIS CELEBRATION OF  

PERFORMING AND VISUAL ARTS COULD HAVE ON 
YOUR BUSINESS. SHOWCASE YOUR BRAND NEXT YEAR 

WHILE THERE’S STILL ROOM.

13-03-040 ATL Business Chronicle AD.indd   1 8/21/13   3:29 PM

T he wars in Iraq and Afghanistan have 

brought to the forefront the needs of 

U.S. military personnel and veterans. 

Corporate Volunteer Council of Atlanta 
(CVC) members understand the sacrifice 

made by these brave men and women and 

are working diligently to lend a hand in 

thanks.

Employing about 35,000 veterans, The 
Home Depot Inc. puts the majority of its 

philanthropic focus on assisting veterans. 

In fact, at any given time, the Atlanta-based 

company has about 1,500 associates serving 

on military leave of absence. Recognizing 

that many veterans face severe housing  

needs for various reasons, The Home Depot 

decided to commit $80 million over five 

years to nonprofit organizations dedicated 

to improving the homes of economically  

disadvantaged veterans.

“Our shift in focus to veterans housing 

also presented us with the opportunity to 

help people across the country from all dif-

ferent walks of life,” said Heather Pritchard, 

The Home Depot Foundation’s manager of 

national partnerships and Atlanta home-

town giving.

At Bank of America, employees Marsha 

Jens and Norris Livingston volunteer with the 

bank’s Military Support & Assistance Group 

(MSAG), Atlanta chapter. This group is aimed 

at supporting an enterprise-wide effort to 

attract and retrain military veterans for jobs 

at the bank. So far in 2013, 882 veterans have 

been recruited for jobs at Bank of America 

across the United States. The MSAG chapter 

also supports the bank’s military home dona-

tion program. In the last year in metro Atlan-

ta, Bank of America has donated three homes 

to military veterans and their families. 

On Memorial Day 2013, Bank of America 

again launched its “Express Your Thanks” 

campaign with a goal of donating up to  

$1 million to support the critical needs of 

military service members and veterans. 

From Memorial Day through Veterans 

Day, customers, bank employees and other 

individuals can make online expressions 

of gratitude at www.bankofamerica.com/

troopthanks; each generates a $1 donation 

from the Bank of America Charitable  

Foundation to support the missions of 

Welcome Back Veterans and the Wounded 
Warrior Project (WWP). 

Year-round, Alston & Bird LLP focuses its 

volunteer efforts on veterans and members 

of the Armed Forces. The law firm was one of 

only two Georgia companies to be recognized 

as a semi-finalist for the 2013 Secretary of 

Defense Freedom Award. Alston & Bird has 

a website dedicated to supporting the U.S. 

military and it also provides pro bono legal 

services to veterans. Other initiatives include 

Valentines for Veterans program, honoring 

veterans with a gift on Veterans Day and, 

since 2003, shipping hundreds of care pack-

ages to members of the Armed Forces. 

“As the Iraqi war ended and troops began 

to return home the needs have been great,” 

said Cheryl Naja, Alston & Bird director of 

pro bono and community service. 

One of the firm’s most touching efforts is 

the Mike Weston Scholarship, which is given 

to a deserving senior each year and was cre-

ated to honor the son of a retired partner 

who was killed in Afghanistan. 

Turner Broadcasting System Inc. 
employees also take time to pack care pack-

ages for the military. During its day of 

service, 60 Turner Broadcasting employees 

and their families packed 330 boxes for two 

military units in the Middle East.

Many CVC members, including members 

of the Forest Park chapter of the Citizens of 

Georgia Power and Wells Fargo employees, 

also give their time to the USO, welcoming 

military men and women going through 

Hartsfield-Jackson Atlanta International 

Airport. At Wells Fargo, the effort has grown 

into one of the bank’s most popular volun-

teer initiatives. Last December, Wells Fargo 

employees did a 24-hour volunteer shift to 

help the USO serve the nearly 4,000 troops 

making their way through the airport.

“We are doing it again this year and  

this will be our third year,” said Sue  
Williams, Wells Fargo community affairs 

manager. nnn

CVC MEMBERS GIVE 
BACK TO VETERANS 
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By Giannina Smith Bedford
CONTRIBUTING WRITER

A Team Depot Captain unveils a transformed  home to a veteran. The Home Depot has committed $80 
million over five years to veterans housing initiatives. 
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S ocial media and technology is every-

where we turn. Without being able to 

avoid the prevalence of these mediums, 

Corporate Volunteer Council of Atlanta 

(CVC) companies are utilizing platforms like 

Facebook and Twitter to their benefit, firing 

up engagement and exposure of company 

volunteer efforts. Realizing the need for an 

updated form of internal communication, 

Gas South launched a new intranet site titled 

Gas South Connect, which includes a function 

highlighting the company’s employee volun-

teer program, Gas South Cares, through a blog 

and calendar.

Managing accounts on Twitter, Facebook 

and Instagram, The Home Depot Founda-
tion recognizes the power of social media. The 

home improvement retailer has gained nearly 

70,000 Facebook fans by posting engaging, 

veterans-focused content every day and using 

Facebook for programs like Aprons to Action, 

a yearlong initiative to distribute $1 million to 

deserving nonprofits.

Social media has allowed Turner Broad-
casting System Inc. volunteers and non-

profit partners to tell their community 

involvement stories. During Turner’s days of 

service, employees are encouraged to docu-

ment their experiences on Twitter, Instagram 

or Facebook with a special hashtag. During 

Turner’s signature programs, like Turner 

Voices in the Arts, students share photos and 

comments via social media.

“In each of these cases, we then use a tool 

like Storify to aggregate what volunteers and 

members of the community have shared to 

tell the larger story of volunteerism and com-

munity impact at Turner through the eyes of 

the employee or youth,” said Betsy Holland, 

Turner director of corporate responsibility 

and civic affairs. 

Bank of America thanks its volunteers and 

recognizes their efforts via social media. The 

bank also encourages its nonprofit partners 

to feature volunteer efforts on Facebook and 

Twitter. Bank of America’s Atlanta Habitat for 
Humanity build, which included the home-

owner getting down on his knee to propose 

to his girlfriend, was also recognized on the 

nonprofit’s website. 

Cbeyond Inc. adopted its private internal 

social media network, Yammer, as a tool to 

increase employee engagement and commu-

nity involvement. Similar to Facebook and 

LinkedIn, the internal social media network 

enables employees to collaborate easily and 

organize into teams. To date, the company’s 

employee volunteer Yammer group, “Cbeyond 

Volunteers,” is one of the largest and most 

active groups on the social media network, 

with more than 1,200 members out of approx-

imately 2,000 employees. 

As part of its first-ever Global Day of Ser-

vice, Newell Rubbermaid Inc. engaged more 

than 1,300 employee volunteers at 83 sites in 

21 countries to celebrate the start of a two-

year, $1 million partnership with Habitat for 
Humanity International. In Atlanta, more 

than 250 employees worked in partnership 

with local nonprofit agencies. The Global 

Day of Service, themed “Give a Little, Gain a 

Lot,” had employees sharing their volunteer 

experiences in real-time via photos, videos 

and online posts using the hashtag #Newell-

Volunteers. 

Newell Rubbermaid also uses technology to 

provide flexibility for employees to volunteer, 

partnering with VolunteerMatch to connect 

employees with Virtual Volunteer opportuni-

ties that can be completed online, or through 

email or mobile devices. 

“Through this technology ... more Newell 

Rubbermaid employee volunteers than ever 

before have been able to provide service to 

communities within and beyond their geo-

graphic locations,” Kaye Morgan-Curtis, 

Newell Rubbermaid manager of corporate 

community relations. “Projects such as  

editing résumés for an organization that helps 

transition families off of welfare, creating 

marketing materials for a community food 

bank or providing customer service assistance 

for a nonprofit’s website are all ways that our 

employees use technology to volunteer time 

and stay connected to the culture of giving."

PROUD PARTNERS OF ATLANTA’S 
CORPORATE VOLUNTEER COMMUNITY
PROUD PARTNERS OF ATLANTA’S 
CORPORATE VOLUNTEER COMMUNITY

Untitled-8   1 8/15/13   12:15 PM

We are a proud sponsor of the
Corporate Volunteer 
Council of Atlanta’s

16TH ANNUAL 
IMPACT AWARDS

Atlanta | Brussels | Charlotte | Dallas | Los Angeles | New York | Research Triangle  
Silicon Valley | Ventura County | Washington, D.C.
www.alston.com

CONTINUING A 
PROUD TRADITION OF 
ATLANTA COMMUNITY 

INVOLVEMENT AND 
DEDICATED EMPLOYEE 

VOLUNTEERISM

SOCIAL MEDIA BOOSTS VOLUNTEER EFFORTS
By Giannina Smith Bedford
CONTRIBUTING WRITER
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On Newell Rubbermaid’s Global Day of 
Service and throughout the following 
week, employees across the globe shared 
more than 1,000 photos; 490 Tweets 
and 158 mentions on Twitter; 606 likes 
and 126 shares on Facebook; and 116 
Instagram photos tagged to #NewellVol-
unteers, generating more than 1.6 million 
impressions on social media.

During Bank of 
America’s 2012 Give-
A-Meal campaign 40 
bank volunteers joined 
Atlanta Braves pitcher 
Jonny Venters to sort 
21,940 pounds of food 
product — enough for 
14,624 meals.
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Accenture

Alston & Bird LLP

Arby’s Foundation

AT&T

Atlanta Business Chronicle

Atlanta Community ToolBank

Atlanta Gas Light

Atlanta Habitat for Humanity

AutoTrader.com

Balfour Beatty Construction

Bank of America, N.A.

Carter’s, Inc.

Cbeyond, Inc.

Children’s Healthcare of Atlanta

Cisco

Clear Progress Consulting, Inc.

The Coca-Cola Company

CohnReznick LLP

Cox Enterprises

Crawford & Company
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Donnelly Communications

EarthShare of Georgia
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Federal Reserve Bank of Atlanta

For Momentum

Gas South

Georgia Center for Nonprofits
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Georgia Power

Georgia-Pacific Corporation

Goodwill of North Georgia

Hands on Atlanta

The Home Depot Foundation

IBM/Atlanta

ING Foundation

Jabian Consulting

Jones Day

Kaiser Permanente

Kilpatrick Townsend & Stockton LLP

King & Spalding LLP

KPMG

LexisNexis

LocumTenens

Macy’s Inc.

McGuireWoods

Meals on Wheels Atlanta

Metro Atlanta Chamber

Morris, Manning & Martin, LLP

Networks of 11Alive, WXIA-TV

Newell Rubbermaid

Open Hand

Park Pride

Points of Light

PricewaterhouseCoopers LLP

Primerica

Project Development Services, Inc. (PDSI)

Rheem

Rock-Tenn Company

Senior Connections

Signature FD, LLC

Smith & Howard P.C.

SunTrust Bank

Sutherland Asbill & Brennan LLP

TechBridge

Teradata Corporation 

Tiverity

Turner Broadcasting System, Inc. 

UCB

United Parcel Service

United Way of Greater Atlanta

Wells Fargo, N.A.

Year Up Atlanta

VOLUNTEERISM IS A BUSINESS STRATEGY
Become a leader and enhance your company’s reputation as you 
learn and help others. Visit our website for a full list of member 
benefits. Joining is easy! Start making an impact today.

www.cvcofatlanta.org

MAKE AN IMPACT:
JOIN THE GROWING GROUP OF 
LEADING COMPANIES THAT ARE 

INVESTING IN A BETTER ATLANTA
Special thanks to our Member Companies appearing in BOLD  
for their generous sponsorship of the 2013 IMPACT Awards.

PRESENTING SPONSOR
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